
 
 

FOR IMMEDIATE RELEASE   

           

BLACK PUBLIC MEDIA ISSUES OPEN CALL FOR BLACK STORIES 

BPM to award a total of $175,000 in current round of funding 

 

NEW YORK (August 20, 2024) — Black Public Media (BPM) has issued its 2024 open call for 

projects that center Black culture, characters, communities and concerns. A total of $175,000 

will be awarded this year to U.S. documentary projects currently in pre-production, production or 

post-production, and intended for public media distribution. The 2024 submission portal 

(https://blackpublicmedia.org/for-media-makers/bpm-open-call/) goes live on Tuesday, 

September 3, and closes on Monday, September 30 at 11:59 p.m. ET. Since its inception, BPM 

has invested more than $17 million toward iconic documentaries and emerging media projects 

about the global Black experience. 

This year BPM — a Harlem-based national media arts nonprofit that trains talented storytellers 

and funds and distributes their works — welcomes feature-length documentary projects in a 

range of formats, styles, subject matter and genres, including those that target specific viewers 

such as children and teen audiences. The projects should be compelling, nuanced stories that 

add the point of view, experiences and concerns of the Black communities to the larger public 

discourse. 

Applicants must be the producer or director of the project with at least three years of 

professional producing and/or directing experience (or must have a senior producer attached to 

the project). The applicant must be able to complete the project within 18 months. Additional 

requirements can be found at: https://blackpublicmedia.org/for-media-makers/bpm-open-call/. 

This fall, a panel of media professionals across the industry will evaluate the proposals in a two-

tier review process that assesses the project idea and story, production readiness, production 

team, project budget and work sample. And in December, BPM will announce the five applicants 

who will receive a $5,000 stipend, an invitation to its talent development program and the 

opportunity to participate in PitchBLACK, the largest pitch competition for independent 

filmmakers and creative technologists developing new projects about the global Black 

experience. One of these projects will win a $150,000 PitchBLACK Award for a broadcast-length 

or feature project. 
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“Each year we are amazed to see the myriad, layered stories which are bubbling up from all 

corners of this country from such gifted creatives,” said BPM Executive Director Leslie Fields-

Cruz. “We look forward to helping these makers bring their important work to American viewers.” 

Prospective applicants may register to attend BPM’s virtual information session on Tuesday, 

August 27, at 6 p.m. EST at: 

https://us02web.zoom.us/webinar/register/WN_j6eYTqC9Q_qyHMWGIr0v7A. 

BPM’s 2024 Open Call is supported by the Corporation for Public Broadcasting, Netflix, the 

MacArthur Foundation, the Tarver Walls Foundation, Paramount+, the New York Community 

Trust, the Jerome Foundation, the Tides Foundation, Acton Family Giving and Gimlet. 

For more information on Black Public Media, visit www.blackpublicmedia.org, or follow it on X 

(@BLKPublicMedia), Facebook (@BlackPublicMedia), Instagram (@blackpublicmedia) or 

TikTok (@black-public-media). 

ABOUT BLACK PUBLIC MEDIA: 

Black Public Media (BPM) supports the development of visionary content creators and 

distributes stories about the global Black experience to inspire a more equitable and inclusive 

future. For 45 years, BPM has addressed the needs of unserved and underserved 

audiences. BPM-supported programs have won five Emmys, 10 Peabodys, three Anthem 

Awards, 14 Emmy nominations and an Oscar nomination. BPM continues to address historical, 

contemporary, and systemic challenges that traditionally impede the development and 

distribution of Black stories. For more information, visit blackpublicmedia.org and follow BPM on 

Instagram and Facebook and @BLKPublicMedia on X. 
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Cheryl Duncan & Company Inc. 
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